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1. HOACHUTEJBHASA 3AIINCKA

Jucnunmuna «llepeBon B 11€710BOM KOMMYHHMKAllMM» SBJISETCS. BapUATUBHOM YacCTbIO
muciunH OOIT TOC BO (ypoBennb OakanaBpuaTta) M ajapecoBaHa cryneHtaM 4 kypca (VIII
cemecTp) HampaByieHus moArotroBku «JImareucrtukay ['OYK JIHP «Jlyranckas rocyaapcTBEHHas
aKaJeMus KyJbTypbl M UCKyCCTB UMeHU M. Marycosckoro». JluciumuinHa peanusyercs kadenpoit
JMHTBUCTUKU U MEXKYJIbTYPHONU KOMMYHHKAIUH.

JlaHHBIN Kypc 3HAKOMHUT CTYJEHTOB C 0a30BBIMU MOHSATUSAMU 00 YCTHOM M IUCbMEHHOU
dopmax nenoBoil KOMMYHHUKAlMU B aHTJIUIICKOM SI3BIKE, €€ BUAAMH, CTPYKTYpOH, aclieKTaMu ee
nepeBosa. B mpoiiecce n3yueHus mMaTepuaia Impeanoiaraercsa u3ydyeHue oCOOEHHOCTel InepeBoaa
JIeIOBOM KOPPECIIOHACHIIMN aHTJIoroBopsammux crpad (Bemuko6puranus, CIIA, Kanaga) ¢ uensio
OIpPENENUTh UX OCHOBHBIE OTJIMYUS U HAYYUTHCSI KOPPEKTHO M CI0JIb30BATh 3TH 3HAHUS NPU YCTHOM
Y IMCbMEHHOM I1€PEBO/JIE.

[IpenopgaBanue JUCHUIUIMHBI IIpelycMaTpuBaeT ciefyromue (GopMbl  OpraHu3alnuu
yueOHOro mpolecca: MpakTUYecKre 3aHATUS, CAMOCTOsITeNIbHAsl paboTa CTYIEHTOB.

[Iporpammoli JUCHMIUIMHBI MPEAYCMOTPEHBI CIEAYIOLIME BHUABl KOHTPOJIA: TEKYIIHUM
KOHTPOJIIb yCIIEBAaEMOCTH B (popMe:

e ycTHas (YCTHBIN ONpoc, JOKIA IO pe3yJbTaTaM CaMOCTOATEIbHON padoThl U T. 11.);
e [UCbMEHHas (IMCbMEHHBIN ONPOC, BHIMOJHEHHE TECTOB U T. [1.).

W utorosslit KOHTPOIb B (hopMe IK3aMeHa.

OO6miasi TpyJ0EMKOCTh OCBOCHHS MHUCIHUIUIMHBI COCTaBJISIET 3 3a4eTHBIX enuHMIbL, 108
yacos. [IporpaMMoii JUCHUIIIMHEI IPEAYCMOTPEHBI IPAaKTHYECKHE 3aHATHS - 40 4acoB Il OUHOU
(dhopmbl 00yueHust u 12 yacoB Ajst 3a04HON GOpMBI 00YUEHUsI, CAMOCTOSITEbHAs paboTa - 68 yacoB
JUIs O4HOM opMBbl 00yueHus U 96 yacoB I 3a04HOM PopMBI 0OyUEHHUS.

2. HEJDb U 3AJAYN U3YUYEHUA JUCHUITJIMHBI

Ienvio kypca «IlepeBon B NeNIOBOH KOMMYHHMKALMM» - YIIIyOJIEHHE M CHEIHAIHA3aIM
3HaHUH, NMOIIY4EHHBIX CTYZEHTaMH B IIPOLECCE U3YUYEHHS] HOPMATUBHBIX KypCOB IO HHOCTPAHHOMY
a3pIKy. Kypc obecneumBaeT NOATOTOBKY KBaIM(UIIMPOBAHHOTO CIEHUANNCTA, BIIAJCIOIIETO
ONpeNleJIeHHBIM 00bEMOM 3HAaHMW 1O TEOpHUH IMepeBoJa pPa3JIMYHBIX BHJAOB J€JOBOI
KOPPECIIOHICHIINK, a TaKXKe YMEIOIIEr0 NPHUMEHSATh 3T 3HaHUS Ha NPAKTUKE IS JIETOBOTO
o0IIeHus ¢ 3apyOSKHBIMU TAPTHEPAMHU, [T PabOTHI C J1EJI0BOM KOPPECIOHACHITUEH, IOKYMEHTaMU,
JIPYTMMHU MH(GOPMAIIMOHHBIMA MaTepuajaMH, 4TO SBJSETCS OJHOH M3 BAXKHEUIIUX COCTABJIIOIIMX
B paboTe NepeBOAUNKA.

3aoauu oucyunaunwl:

®  O03HAKOMJICHHE CTYAEHTOB C OCOOEHHOCTSMHU YCTHOW KOMMYHHUKAIIMM Ha PYCCKOM H
aHTJIMMCKOM SI3bIKax B JICJIOBOH cdepe;

® M3YYCHHC OCHOBHBIX Pa3JIMYMi PYCCKOTO W AHTJIMICKOTO JEIOBOI0 ITHUKETa M HX
BIIMSTHHUE HA S3BIK JICJIOBBIX JJOKYMEHTOB;

e 3y4YCHHE OCHOBHBIX BHJOB [I€JIOBBIX TEKCTOB C YKa3aHHEM WX HAIMOHAJIbHO-
crielu PUUHBIX KOMITO3UIIMOHHBIX H SI3BIKOBBIX CPE/ICTB;

e oOecrieyeHHe CIOBApHOro 3araca, HEOOXOAWMOIO y4alluMcs B BO3MOXKHOW OymyImieit
npo(hecCHOHANBHOW  JESATENLHOCTH JJIS  JCIIOBOrO OOINEHUsT C  3apyOeKHBIMU
napTHepaMu, IS paboThl C JIETOBOM KOPPECIOHICHINEH, HOKYMEHTaMHU, IPYyTUMU
WH(OPMAITMOHHBIMH MaTepHAJIAMHU.
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3. MECTO JUCHHUIIJIMHBI B CTPYKTYPE OOII BO

Jucuummna «IlepeBon B 1en0BOM KOMMYHHMKallMM» BKJIIOYEHA B BAapUATHBHYIO 4YacTb.
JlaHHOMY Kypcy [JOJDKHO IIPEIIeCTBOBAThH/COMYTCTBOBATh HM3Yy4EHME TaKUX JUCHMIUIMH, Kak
«IIpakTnyeckuii Kypc aHIJMHCKOro sAsbika», «Teopus um mnpaktuka nepesoga», «OCHOBBI
A3BIKO3HAHU» U «BBeneHue B criennanbHOCTbY.

Nzyuenue nucuunianusl «llepeBoa B 1€10BOM KOMMYHHKALMK» CIIOCOOCTBYET yCIEIIHOMY
OBJIQJICHUIO CTY/JEHTAaMHU TaKUX AUCHUILIMH Kak «Teopus u mpakTtuka nepesojay, «lIpaktuyeckuit
KypC aHIVIMHCKOro fA3bIKa», W SBISIETCA OJHOW W3 JUCHUIUIMH B CHUCTeMEe MpodeccuOHaTbHON
HOATOTOBKHU OyayIuero ¢uionora, HepeBoIrKa U IpernoJjaBaTess aHIJIMHCKOro A3bIKa.

B nporpaMMe yuTeHbl MEXIIPEAMETHBIE CBSA3U C APYTUMHU y4EOHBIMU U CLUILIMHAMM.
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TPEBOBAHMUS K PE3YJIBTATAM OCBOEHMUSA JUCHHUIIJIUHBI

V3ydyeHue OUCHUIUIMHBI HAmpaBlieHO Ha (OPMUPOBAHHE CIEAYIOIMX KOMIETEHIMH B
cootBercTtBUU ¢ ['OC BO nanpasnenus 45.03.02 JIunrsucrrka

OowekynbTypable komMuereHuuu (OK):

Ne komnereHIIMH

Couepma}me KOMIICTCHIIMH

OK-1

CIIOCOOHOCTBIO OpPUCHTUPOBATHCA B CUCTCMCEC 06IH6‘16J'IOBGLICCKI/IX LIEHHOCTEH U
YUUTBIBATh ILEHHOCTHO-CMBICIIOBBIC OPHCHTAIMKU Pa3JIMYHBIX COLUAJIbHBIX,
HallMOHAJIbHBIX, PCJIUTHUO3HLBIX, HpO(i)eCCI/IOHaJ'IBHBIX OGH.[HOCTCﬁ U TpPYyIIl B

conuyme
OK-3 BJIAJICHUEM HaBbIKAMHM COLIMOKYJIBTYPHOH M MEXKYJIbTYPHOM KOMMYHHMKALIUH,
00ECIEeUnBAIOIIMMU  aJIEKBATHOCTh ~ COLMANBHBIX U NPOQECCHOHATIbHBIX
KOHTaKTOB
OK-7 BJIa/ICHUEM KYJIbTYpPOW MBIIUIEHUS, CIIOCOOHOCTBIO K aHaju3y, 00O0OIIEHHIO

nH(pOpMaIMHU, TOCTAHOBKE 1LIeJIed M BBHIOOPY MyTeH MX JOCTUIKEHUS, BIAJICHUE
KYJIbTYPOW YCTHOW U MUCBMEHHON pedun

O6menpodeccnonanbubie kKomnerennun (OIK):

Ne komnereHUH

Copep:xxanue KOMIeETEHIIUN

OIIK-4

BJIAJICHUE YTUYECKUMU M HPABCTBEHHBIMU HOPMaMU IMOBEIECHUs, IPUHATHIMHA B
MHOKYJIBTYPHOM COLIMYME; FOTOBHOCTBIO MCIIOJIb30BaTh MOJEIU COLMAIBHBIX
CUTYallWii, THIINYHBIE CLICHAPUU B3aUMOJICUCTBUS YYaCTHHUKOB MEXKKYJIBTYPHOU

KOMMYHHUKAILINH

OIIK-5 BJIaICHUEM OCHOBHBIMH  JTUCKYPCUBHBIMU crocobamMu  peanu3aluu
KOMMYHHKATHBHBIX IleJIell BbICKa3bIBaHUS NPUMEHUTEIBHO K OCOOEHHOCTSIM
TEKYyIero KOMMYHUKAaTUBHOI'O KOHTEKCTa (BpeMs, MECTO, LMW U YCJIOBHUS
B3aMMOJICHCTBHSA)

OIIK-8 BJIaJICHUEM OCOOEHHOCTSIMM O(PUIUAIBHOr0, HEUTPAJILHOIO M HEO(PULINATBHOTO
PErucTpoB OOLIEHUs

OIIK- 10 CIIOCOOHOCTBIO HCIONIb30BaTh  JITUKETHbIE (OpMyJasl B~ YCTHOM U
MMCbMEHHON KOMMYHHUKAIUH

IIpogeccuonanbubie komnereHunu (IK):
Ne KoMMeTeHI UK Coaepxanue KOMIeTeHUMH
ITK-7 BJIJICHUEM METOUKOM IPEIEPEBOTIECKOTO aHanM3a TEKCTa,

CHOCO6CTBy10HICI>i TOYHOMY BOCITPHUATHIO UCXOJHOI'O BBICKA3bIBAHH

ITK-8

BJIa/ICHUEM METOJIUKOI MOArOTOBKHU K BBIIIOJIHEHUIO NEPEBO/Ia, BKIIOYAsl TOUCK
uHpopManMu B CHPABOYHOHM, CIEUUATBHON JIMTEPaType M KOMIIBIOTEPHBIX
ceTax

I1K-10

CIIOCOOHOCTBIO OCYIICCTBIIATH MU ChbMEHHBIN Inmepesoa € CO6J'IIO,I[CHI/ICM HOpM
JICKCHYIE€CKOU OKBHBAJICHTHOCTH, CO6JIIO,I[CHI/IGM IrpaMMaTU4CCKHX,
CUHTAKCUYCCKUX U CTUIMCTUYICCKHNX HOPM

IIK-12

CIIOCOOHOCTBIO OCYIIECTBIISATh YCTHBIM MOCIIEI0BATENbHbIN MEPEBOA U YCTHBIN
IIEpEeBO/l C JIMCTa C COOJIIOAEHUEM HOPM JIEKCHUUYECKOM SKBHBAJIEHTHOCTH,
COOJIIOJIEHNEM TPAMMATUYECKUX, CHHTAKCMYECKMX M CTHIMCTHYECKHUX HOPM
TEKCTa MEPEBOA U TEMIIOPAJIBHBIX XapaKTEPUCTUK MCXOMHOT O TEKCTA

IIK-15

BIIQJICHUEM  MEXKIyHAPOIHBIM  JTHKETOM W  MNPaBWIAMH  IOBEICHHUS
MEepeBOIYMKA B PA3JIMYHBIX CHUTyaIHSX YCTHOI'O IepeBoja (COMpOBOXKACHUE
TYpUCTHUECKON TpYMIbl, OOecreueHue AeNIOBBIX MEeperoBOpoB, obecredeHune
MIepPEroBOpPOB OPHUIIHAIBHBIX JeNIeralyii)

B PE3YIbTATC UBYUCHUS JUCHUIIIIMHBI CTYJICHTBI JOJIPKHBI:

3namo:

® OSTUYCCKHUC U HPABCTBCHHBIC HOPMbI NOBCACHUA, IPUHATHEIC B HHOKYJILTYPHOM COLITUYMC,
MOJACIN COIMAJIBHBIX CHTyaHHﬁ, TUITAYHBIC COCHAPUHU B3aHMOHeﬁCTBHH;
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OCHOBHBIE OCOOEHHOCTH O(UIMAIBHOI0, HEUTPAIBLHOIO U HEO(YULNATIBHOTO PErucTpa
00IIEHHS,
IpaBUIa MEXKJIYHAPOJHOI'O JTUKETa B Pa3JMUYHBIX CHTYalUAX MEXKYJIbTYpHOIO
o01LeHMSL.

Ymremes:

OPHEHTHPOBATHCSI B CHCTEME O0IIeUeIOBEYECKHUX IEHHOCTEH U YUUTHIBATh LIEHHOCTHO-
CMBICJIOBbIE OPHEHTAllMH PA3JIWYHBIX COIMAIBHBIX, HAI[MOHAJBHBIX, PEIUTHO3HBIX,
PO eCCHOHANIBHBIX OOITHOCTEN U TPYIII B POCCUIICKOM OOIIECTBE;

CBO60):[HO BBIPpAKAaTh CBOU MBICJIA, aJICKBATHO HUCIIOJIbB3YyS p33H006pa3HbIe SA3BIKOBBIC
CpEeACTBa C LIEJbIO BBIIEICHHSI PEIEBAHTHON HH(POPMAIINH;

UCIOJIb30BaTh 3TUKETHBIE (POPMYJIBI B YCTHOM M MUCbMEHHOW KOMMYHHUKAIUU;
MOACINPOBATE BO3MOXKHBIC CUTyalluUU O6H_IGHI/I$I MCKAY NPCACTAaBUTCIIAMHA Pa3JIMIHBIX
KyJIbTYp U COLIUYMOB.

Bnaoemu:

HaBBIKAMH COIMOKYJIbTYPHOH W MEKKYJIBTYPHOW KOMMYHUKAIIMH, 00€CICUNBAIOIIUMU
aJICKBaTHOCTh PO ECCHOHAIBHBIX M COIUATBbHBIX KOHTAKTOB;

CHUCTEMOH JIMHTBUCTHMYECKUX 3HAHUW, BKJIOUYAONIEH B ceOs 3HaHHE (HDOHETUUECKHUX,
JICKCUYECKHUX, TPAMMAaTHYECKHUX, CIIOBOOOPA30BATEIIbHBIX SIBJICHUH U 3aKOHOMEPHOCTEH
(YHKIIMOHUPOBAHUS HM3y4aeMOro HWHOCTPAHHOTO sI3bIKa, €ro (yHKIMOHAIBHBIX
Pa3HOBUIHOCTEH;

OCHOBHBIMU JIUCKYPCHUBHBIMH CIIOCOOAMHU peain3allid KOMMYHHKATUBHBIX II€JIei
BBICKA3bIBAHUS TMPUMEHHUTEILHO K OCOOCHHOCTSAM TEKYIIEro KOMMYHHUKATHBHOTO
KOHTEKCTA,

OCHOBHBIMH  CIOCOOAMH  BBIPQXKEHHUS  CEMAHTUYECKOH, KOMMYHHKATHUBHOH |
CTPYKTYPHOM MPEEMCTBEHHOCTH MEXY YaCTSIMU BBICKA3bIBAaHUSI — KOMITO3ULIMOHHBIMHU
3JIEeMEHTaMH TEKCTa, CBEPX(Pa30OBbIMHU €AMHCTBAMU, TPEITIOKECHUSIMHU.



6

5. CTPYKTYPA YUYEBHOUM JUCIHUATIJIAHBI

Hazpanus Pas3acioB U TEM

KomnuectBo yacoB

oyHas popma

3a04Hast popma

BCEro | B TOM YHCJIC BCErO| B TOM YHCIIC
n| ¢ |cp. n| c| cp.
1 2 31 4 5 6 | 78] 9

Tema 1. Company structures 10 4 6 10 218
Tema 2. Recruitment 10 4 6 | 10 2] 8
Tema 3. Management styles 10 4 6 | 10 119
Tema 4. Advertising and marketing 10 4 1 6 | 10 119
Tema 5. Franchising 10 4 1 6 | 10 119
Tema 6. Retailing 10 4 1 6 | 10 119
Tema 7. Banking 10 4 1 6 | 10 119
Tema 8. The stock exchange 10 4 1 6 | 10 119
Tema 9. The small business 10 4 6 | 10 119
Tema 10. Insurance 10 4 6 10 119
Tema 11. Revision 8 8 8 8

BCEI'O yacoB no JucuuijinHe 108 40 | 68 | 108 12| 96
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6. COJIEPXKAHME JUCHMUIIINHBI

PA3JIEJI 1. BASIC KNOWLEDGE OF THE COMPANY SYSTEM, ITS
MANAGEMENT AND FRANCHISING:

Tema 1. Company structures. Introduction to the subject; company's profile and its
structure.

Tema 2. Recruitment. World of professions; job hunting process: filling in application
form; making up a visit card, curriculum vitae (resume) and cover letter.

Tema 3. Management styles. Peculiarities of management styles in different countries.

Tema 4. Advertising and marketing. Product selling; making up an advertisement of a
product; peculiarities of national advertising.

Tema 5. Franchising. Franchise selling; specific features of national franchising.
Pa3nen 2. Banking system, types of business and business insurance:

Tema 6. Retailing. Selling and buying goods and services; channels of distribution, demand
and supply; describing a personal profile of a consumer.

Tema 7. Banking. National banking system and financial services; internet banking;
checking account and writing a complaint.

Tema 8. The stock exchange. Financial market: shares, national currency, rates of
exchange; investments.

Tema 9. The small business. Types and administration; making up a business plan.
business.

Tema 10. Insurance. Risk management, insurance policy, compensation of a loss.

Tema 11. Revision. Grammar and vocabulary check.
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7. COJAEPXXAHHUE U OBBEM CAMOCTOSTEJBbHOM PABOTHI

CamocrosiTenbHas paboTa CTYJEHTOB 1O JAaHHOMY Kypcy HallelleHa Ha pa3BUTHE
JMHTBUCTUYECKOM, CTPAaHOBEAUYECKON U MEXKYJIbTYPHOM KOMIETEHIMN U CBSI3aHA COJEPKATEIbHO
C MMPAKTUYECKUMHU 3aHATHUSIMH.

[TogroroBka K mMOpakTHYECKHUM 3aHATUAM 1o JucuuimmmHe «llepeBox B menoBoit
KOMM YHUKAIIMW) BKIIOYAET CJIEAYIOLIME ITAIbl: KOHCIIEKTUPOBAHUE JIUTEPATYPHBIX HCTOYHUKOB I10
TEME€ IPAaKTUYECKOrO 3aHSATUS, MOArOTOBKA K BBICTYIUIEHHIO HA 3aHATUSAX IO IPEIJIOKEHHBIM
BOIPOCAaM, BBIOJHEHHUE CAMOCTOSTENFHOM paboThl HaJ KOMIJIEKCOM BOMPOCOB, MOATOTOBKA
JTOKJIaJ10B.

CP sxnrouaem cnedyrwujue uovl paoom:

—  TOATOTOBKA CTYIEHTOB K ayJTUTOPHBIM 3aHITHSIM;

—  CaMOCTOSITEIbHOE H3y4YeHHE, OCMBICIeHHE U pedepupoBaHuEe Marepuaia MO Kypcy,
PEKOMEHJOBAaHHOT' O IIPETIOIaBATENEM;

—  MPOCIyIIMBAaHUE U MPOCMOTP ayIHNO0/BUIEOMATEPHATIOB, OTHOCIIIMXCA K U3Yy4aeMbIM B
paMKax JaHHOM HUCUUILINHBI TEMAM;

— TMOATOTOBKAa WHAMBUIYAJIbHBIX 3aJaHUN (IOKJIAJ0B, TPE3CHTAIMI, COCTAaBJICHHE
JIENTOBBIX IOKYMEHTOB I10 00pas3iry).

— 1S CTYACHTOB 3a04HOI (POpMbI 00Y4EHHMSI — BBIIIOJIHEHNE KOHTPOJIbHON paboThI;

—  IOATOTOBKA K 9K3aMEHY.

7.1. TEMbI U 3AJAHUA J1J11 TIOAT'OTOBKH
K CEMUHAPCKHUM 3AHATUAM

Tema 1. Company structure.

1. The departments of an organization.
2. Responsibilities within a company.
3. Presenting companies.

4. Company profiles.

Tepmunwi: company, company organization, company profile.

Buinoanumo:

1. What departments does any business organization consist of?
2. How are the responsibilities within a company shared?

3. What is the most effective way of presenting a company?

4.  What makes a company profile?

Jlumepamypa: [1 —P.4-13;2 —P.6-9; 5 — P. 198-248].

Tema 2. Recruitment.

1. Matching job advertisements with covering letters.
2. Preparing a CV and letter of application.

3. Selecting candidates and job interviews.

Tepmunwi: covering letter/a letter of application, curriculum vitae, job interview.

Buimoanums:

1.  What are effective ways of job hunting?

2. What are the main rules for selecting candidates and job interviews?

3.  You found out about a vacancy of a secretary (manager) in a well-known company. Make
up a resume and write an application form using the expressions of an inquiry letter.

Jlumepamypa: [1 —P. 14-23;2 —P. 10-13; 5 - P. 71-90].


http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/%d0%a1ommunication%20for%20business%20success%20.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/%d0%a1ommunication%20for%20business%20success%20.pdf

Tema 3. Management styles.

1. Management styles in different countries.
2. International negotiations.

3. Cultural differences.

Tepmuner: management style, negotiations.

Buimoanums:

1. What is a management style?

2. What are the cultural differences in management?

3.  What are the effective ways of international negotiations?

Jlumepamypa: [1 —P.24-33;2 —P. 14-17; 3 — P. 3-27].

Tema 4. Advertising and marketing.
Advertising media.

Product endorsements.

Advertising slogans.

Target markets.

Customer profiles and marketing strategies.

Nk W=

Tepmunwi: marketing, advertising, endorsement, target markets, marketing strategies.

Buinoanumo:

1. What are the advertising media?

2.  What are the ways of product endorsements?

3. What is a customer profile?

4. What effective marketing strategies do you know?

Jlumepamypa: [1 —P.34-42;2 —P. 20-23; 6 — P. 317-359].

Tema 5. Franchising.

1. Categories of franchising.

2. Franchisor/franchisee relations.
3. Franchise market.

Tepmunwi: franchising.

Buimoanums:

1.  What categories of franchising are you aware of?

2. How is to build good franchisor/franchisee relations?

3. What do you know about modern franchise market in UK?

4. Choose a franchisee company on Lugansk market and prepare its presentation. You
may use the plan.

Its nameis .....

The franchisor is ...

It specializes in .....

It is located in .....

Its customers are.....

It has representative offices in .....

Jlumepamypa.: [1 — P.43-52;2 —P.24-27; 6 — P. 360-392].


http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Business%20Writing%20and%20Communication.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Bly%20R.%20W_Webster's%20new%20world.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Bly%20R.%20W_Webster's%20new%20world.pdf
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Tema 6. Retailing
1. Retailing in the UK and in continental Europe.
2. Store layouts.
3. Consumer buying habits.

Tepmunwi: retailing.

Bummoanums:
1. How can you characterize retailing in the UK and in continental Europe?
2. [Isit different in LPR?
3. Answer the following money quiz.

o What currencies are used in Australia, England, the USA and Russia?
What does the expression ‘hard currency’ mean?
Give two examples of imports that most countries impose customs duties on.
Give three examples of kinds of income that would be classed as unearned.
What is the Dow Jones index and what are its equivalents in London and Japan.
Give an example of something that is priceless and something that is valueless.
e Name the coins and banknotes used in your country, in England, in the USA.

Jlumepamypa: [1 —P. 69-77; 2 — P. 25-28].

Tema 7. Banking.

1. Banking items and documents.

2. Home and office banking system.

3. Making and answering enquiries about bank documents.

Tepmunsi: banking.

Buinoanumo:
1. What are the basic banking items and documents?
2. How does home and office banking system work?

Jlumepamypa: [1 —P.78-87;2 —P.29-32; 6 — P.393-436].

Tema 8. The stock exchange.

1. Assessing the performance of listed companies’ shares.
2. Share price listing.

3. European stock market turnovers.

4. Characteristics of stock exchanges.

Tepmunwi: companies’ shares, stock exchange, broker, jobber.

Bummoanums:
1. What are the constituents of stock exchange?
2. What way does a stock exchange function?

Jlumepamypa.: [1 —P. 88-97; 2 — P. 33-36].

Tema 9. The small business.

1. Advantages and disadvantages of small business.
2. Advice for starting a business.

3. Businessplan.


http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Bly%20R.%20W_Webster's%20new%20world.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf

11
Tepmunwr: small business, business plan.

Bummoanums:

1. What are the advantages and disadvantages of small business?
2.  What are the effective ways of starting a business?

3.  What are the basic rules of business planning?

Jlumepamypa. [1 —P. 106-115; 2 — P. 50-53].

Tema 10. Insurance.

1. Types of risk.

2. Evaluating risk.

3. Evaluation risk forms.

Tepmunwi: risk, insurance.

Buvinoanumeo:
1. What types of risk are you aware of?
2. How can risk be evaluated?

Jlumepamypa. [1 —P. 125-133; 2 — P. 78-81]

Tema 11. Revision.

1. Basics of style.

2. Start with a sentence.

3. Exercises to help you write better memos.
4. The business report.

Bvinoanumu:
1. Study the theoretical material of Writing Fitness and do the practical exercises.

Jlumepamypa: [4 — P. 3-26; 7 — P. 8-87].


http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Malkoc%20A.%20M.pdf
http://library.lgaki.info:404/2017/Swenson%20J_Writing%20fitness.pdf
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7.2. 3AJAHUA JJIA KOHTPOJIBHBIX PABOT

KonTtponsHas paboTa BHIIONHAETCS CTyeHTaMH 3a04HOI (popmbl 00ydenus. Heooxoaumo
BBIOpATh OJIMH U3 BAPUAHTOB B COOTBETCTBUU C MOPSIKOBBIM HOMEPOM B aKaJEeMUYECKOM KypHAJe.

TpeOoBaHUs K BBINOJHEHHIO KOHTPOJIbLHOI padoThI:

Pabota nenaercst B rerpaau Ha 18 nmuctoB umn Ha 10-15 mucrax popmarta A-4.

Jlnst BBITIOTTHEHUS 3aJlaHUsI HEOOXOAMMO HM3YyYUTh JUTEPATYpy MO TeMe U OhOpMUTH €€ B
COOTBETCTBHHM C TIJIAHOM. VI3nokeHHe M[OMKHO OTIMYaThCAd KOMITO3UIIMOHHOW YETKOCThIO,
JIOTUYHOCTBIO, FPAMOTHOCTBIO.

Variant 1
1. Describe responsibilities in a company.
2.  Write the CV and letter of application.

Variant 2
1. Describe main stages of recruitment.
2. Write a company profile.

Variant 3
1. Describe different management styles in five European countries.
2. Write a letter applying for franchise information.

Variant 4
1. Describe different approaches to franchising.
2. Write a consumer survey report.

Variant 5
1. Describe advantages and disadvantages of different types of companies.
2.  Write a letter of request.

Variant 6
1. Describe banking system: item and documents used.
2. Write a business plan.

Variant 7
1. Describe marketing research techniques.
2. Write a short report.

Variant 8
1. Make a checklist for starting a business.
2. Write a direct mail marketing letter.
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7.3. BOITIPOCHI K 9K3AMEHY

Company structures: company's profile and structure.

Recruitment. World of professions; job hunting process.

Management styles: peculiarities of management styles in different countries.
Advertising and marketing: product selling; making up an advertisement of a product;
peculiarities of national advertising.

Franchising: franchise selling; specific features of national franchising.

Retailing: selling and buying goods and services; channels of distribution, demand and
supply; describing a personal profile of a consumer.

Banking: national banking system and financial services; internet banking.

The stock exchange. Financial market: shares, national currency, rates of exchange;
investments.

The small business: types and administration; making up a business plan.

10. Insurance: types of risk; evaluating risk; evaluation risk forms.
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8. METO/JbI OBYYEHUA

B mponecce 06y‘IeHI/I${ JJIA JOCTHIKCHUS INIAHUPYEMBIX PE3YJIbTATOB OCBOCHUA AU CHUITIIMHDBI
HCIIOJIb3YIOTCA CIICAYIOIUEC MCTOAbI OGp&SOB&TCJ’IbHHX TE€XHOJIOTHH:

Mmerozasl IT — ucnonb3oBanue Internet-pecypcoB aisi pacumpeHuss WH(GOPMaIMOHHOTO
IOJIS1 ¥ TTOJTY4eHUs UH(OpPMallUY, B TOM YHCIIE€ U PO ECCHOHATBbHOM’;
MEXIUCHUIUIMHAPHOE 00y4YeHHe — 00y4YeHUe C MCIIOJIb30BaHUEM 3HAHUN U3 pa3IMYHbIX
obnactelt (IUCIMIIIMH) Pealn3yeMbIX B KOHTEKCTEe KOHKPETHOH 3a1auu;

npobsieMHOe O0Oyd4eHHE — CTUMYJIMPOBAaHHE CTYJIEHTOB K CaMOCTOSITEIIbHOMY
IIPUOOPETEHHNIO 3HAHUH JJIs1 pELLEHNs] KOHKPETHOW ITOCTaBJIEHHOH 3a1a4n;

o0y4eHre Ha OCHOBE OIbITAa — aKTUBM3AllMs MO3HABATEIbHON AEATENbHOCTH CTYyJEHTa
IIOCPEACTBOM acCOLUAILMU UX COOCTBEHHOTO OMBITA C MPEAMETOM HU3Yy4EHUS.

I/I3yq€HI/I€ JUCIIUITIIMHBI <<H€p€BOI[ B I[GHOBOﬁ KOMMYHUKAIIUKU»  OCYHICCTBJIIACTCA
CTYACHTAaMH B XOAC y4JaCTHs B CCMHUHAPCKUX 3aHATHUAX, a TAKXKE INOCPEACTBOM CaMOCTOSITCIIEHOM
paboTHI C pEeKOMEH0BAHHOU TUTEPATYPOH.

B xozne npoBeneHuss cCeMUHAPCKUX 3aHATUN CTYJEHTHl OTBEYAIOT HA BOMPOCHI, BIHECEHHBIE
B IJJaH CEMHUHApCKOro 3aHATHA. Kpome TOro, B XOA€ CEMHHAPCKOTO 3aHITUS MOXET OBITh
MPOBEAEHO MHUJIOTHOE TECTUPOBAHUE, MPEAINOJIAralollee BBISBJICHHE YPOBHS 3HAHUW IO
MPOWICHHOMY MaTepuaiy.

Jnsa n3ydyeHus: TUCUUIUIMHBI IPEIyCMOTPEHBI Cleyromue GopMbl OpraHu3aluu y4eOHOro
mporiecca: CEeMUHAPCKUE 3aHATHS, CAMOCTOSTeNIbHAs paboTa CTYJEeHTOB.
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9. KPUTEPUM OLIEHUBAHUA 3HAHUN CTYJIEHTOB

Orenka

XapaKTeprCTUKA 3HAHWs [TPEIMETA U OTBETOB

OmmaHO

®)

Xopor1io

4

YnoBsieTso
PUTEIBHO

3)

3a4TCHO

CTYACHT IJyOOKO U MPOYHO YCBOMJI IPOrpaMMHBIN MaTepuai, yMeeT
TECHO YBA3BIBATH TEOPHIO C IPAKTHKOM, HCHOIB3YET B OTBETE
MaTepuai MOHOrpaduyiecKon IUTepaTyphl;

U3JI0)KEHHE MaTeprala OTJIMYAETCsl MOCIEI0BATEIbHOCTbIO, JIOTUKON
W3JI0’KEHMUS], JIETKO BOCIIPUHUMAETCS Ay IUTOPUEH;

IIpU OTBETE HA BOIPOCHI CTYAEHT IEMOHCTPUPYET INIyOUHY BiaJ€HUs
IIPEICTaBICHHBIM SI3bIKOBBIM MaTEpUaJIOM;
OTBETHl (DOPMYJIMPYIOTCS apryMEHTHPOBAHHO,
COOCTBEHHAsI TO3UIMS B TPOOJIEMHBIX CUTYaIUAX;
CTYACHT JEMOHCTPUPYET HEOOXOIUMBIH YPOBEHb TEOPETUUECKOU
OCBEIOMJIEHHOCTH IIO0  MaTepually CEMHHApOB M  BJIAJEET
COOTBETCTBYIOIIMM YPOBHEM SI3bIKOBOM IIOATOTOBKH.

00OCHOBBIBAETCA

CTYIEHT TBEPAO 3HAECT MATEPUAJI, PAMOTHO U I10 CYILIECTBY U3JIaraer
€ro, He JOIyCKasl CyLIECTBEHHBIX HETOYHOCTEW B OTBETE HA BOIPOC
WJIM BBIITOJHEHUU 3a]IaHHN;

[IPaBUJIBHO IPUMEHSAET TEOPETUYECKUE IOJIOKEHUS IIPU PELIECHUU
NPAaKTUYECKUX BONPOCOB M 3a/4ay, BJAJAECET HEOOXOAUMBIMU
HAaBBIKAMU Y IPUEMAMHU UX BBIIIOJHEHHUS.

CTYAEHT UMEET 3HAHUA TOJIbKO OCHOBHOIO MaTepHalla, HO HE YCBOMII
€ro aerajei, JONyCKaeT HETOYHOCTHU, JEMOHCTPUPYET HELOCTATOYHO
IpaBUJIbHBIE (POPMYITHPOBKH;
HapylIEeHUs JIOTMYECKOU
IIPOrpPaMMHOr0 MaTepHaa;
VCIBITHIBAET 3aTPYIHEHUS IIPU BHINOJHEHUN IPAKTHYECKUX PaboT.

IOCICI0BATCIIBHOCTHU B HU3J10KCHHUU

Heynosier
BOPHUTEJILHO

2)

HE3a4YTCHO

CTylEHT IIOBEPXHOCTHO IIepelaeT coJepKaHhue NpoOJeMbl, He
JEMOHCTPUPYET YMEHUE BBIIEIATH [NIABHOE, CYLIECTBEHHOE;

U3JI0KEHHE MaTepuana KpaTKoe, HeriyOoKoe, He IEeMOHCTPUPYET
HEOOXOIMMBIH  ypOBEHb  TEOPETHMYECKOM  OCBEIOMJIEHHOCTH  I10
MaTepuajgaM CEMHHAapOB M HE JIeMOHCTpPUPYET Npo(eccCHOHATBLHOrO
BJIAJICHUS] MTHOCTPAHHBIM $13bIKOM B ITPOLIECCE COOOIIEHMsI MH(OPMAIUH.
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10. METOAUYECKOE OBECIIEYEHMUE,
YYEBHAA U PEKOMEHAYEMAS JIMTEPATYPA

OcHoBHas nuTepaTypa:

1.  Lannon M., Tullis Gr., Trappe T. Insights into business: student's book. — Harlow:
Addisson Wesley Longman, 1999. — 175 p.

2. Lannon M., Tullis Gr., Trappe T. Insights into business: workbook. — Harlow:
Addisson Wesley Longman, 1999. — 96 p.

3. Kenneth W. Devis, Business Writing and Communication. — New York: McGraw-
Hill, 2010. — 256 p.

4. Malcok A. N., Letter Writing in English: Rationale ans Models for Social and
Business Letters. — Washington: US Information Agency, 2005. — 30 p.

5. McLean S., Momman M., Communication for Business Success. — Boston: Flat World
Knowledge, 2005. — 787 p.

6. Robert W. Bly, Webster’s New World: Letter Writing Handbook. — Indianopolis:
Wiley Publishing, 2004. — 603 p.

7. Swenson J., Writing Fitness: Practical Exaercises for Better Business Writing. —
Menlo Park: Crisp Publications, 1988. — 96 p.

I/IHTCpH CT-UCTOYHHUKMU:

8. MenoBoil aHrnmiickuil [DnekTpoHHBIH pecypc]. — Pexxum pocrtymna: http:/www.delo-
angl.ru

9.  MynptuTpan [DJIEKTPOHHBIM pecypc|: 3MeKTpOHHBIM cioBapb. — Pexxum nocrtyna:
https://www.multitran.ru

10. Business English Exercises [Dnektponnslii pecypc]. — Pexum nmocryma:
http://www.better-english.com/exerciselist.html

11. Business English: Vocabulary and Grammar [DnekTponHblii pecypc]. — Pexum

nocryna: https:// www.businessenglishsite.com
12. ESL: English as a Second Language [Onextponnsiii pecypc]. — Pexum pocryma:
https://www.rong-chang.com



http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_New%20Insights%20into%20Business.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Tullis%20G_Workbook.pdf
http://library.lgaki.info:404/2017/Business%20Writing%20and%20Communication.pdf
http://library.lgaki.info:404/2017/Business%20Writing%20and%20Communication.pdf
http://library.lgaki.info:404/2017/Malkoc%20A.%20M.pdf
http://library.lgaki.info:404/2017/Malkoc%20A.%20M.pdf
http://library.lgaki.info:404/2017/%d0%a1ommunication%20for%20business%20success%20.pdf
http://library.lgaki.info:404/2017/%d0%a1ommunication%20for%20business%20success%20.pdf
http://library.lgaki.info:404/2017/Bly%20R.%20W_Webster's%20new%20world.pdf
http://library.lgaki.info:404/2017/Bly%20R.%20W_Webster's%20new%20world.pdf
http://library.lgaki.info:404/2017/Swenson%20J_Writing%20fitness.pdf
http://library.lgaki.info:404/2017/Swenson%20J_Writing%20fitness.pdf
http://www.delo-angl.ru/
http://www.delo-angl.ru/
https://www.multitran.ru/
http://www.better-english.com/exerciselist.html
https://www.businessenglishsite.com/
https://www.rong-chang.com/
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